MEMOTEXT ADAPTIVE MESSAGING
METHODOLOGY OVERVIEW
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MEMOTEXT Toolkit and Marketplace

Create your solution or choose from
our marketplace of validated solutions
and digital therapeutics.

Try out the Toolkit Visit the Marketplace
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Vanderbilt Univ. Medical Center: Accessible SMS T2
Diabetes Wellness, Care Coord + Med Adherence

CAMH : Mental Health Engagement Enhancement
& Navigation

CAMH-MEMOTEXT JV Digital Therapeutic App &
Clinical Portal for Severe Mental lliness (SMI)

Peri-natal & early parenting SMS evidence-based
education & support with Univ. of British Columbia

SE Health Aging at Home - Amazon Alexa & IVR
Check=-ins for Seniors — Call Center Escalations

SMS Text Chatbot for Typel Diabetes built with The
Hospital for Sick Children (SickKids Toronto)


https://www.memotext.com/marketplace/
https://www.memotext.com/creator-components/
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MEMOTEXT Just-In-Time-Adaptive-Interventions

&) AHLZFHIR
JITAl (Just-In-Time Adaptive Interventions) represent a data-driven and adaptive approach to patient - N\ Q w
support, structured to deliver interventions precisely when they are most impactful. elasticsearch '
By aligning interventions with the user’'s dynamic state, context, and behavior, JITAls enhance the ~ - Emu
relevance and efficacy of digital health programs. v | [\\/ f ' 3
Patient responses to assessments are processed through MEMOTEXT weighted messaging and social t’ Q 1 1 l' Go(od)mrn-
feed (A4i) posting system to determine individualized weighting schemas of program communications. Google =1 ¥ amaaonalexa
This process uses intake questionnaires, ongoing assessments, business rules and externally referenced mdm*
data inputs to determine next message, scheduling, delivery. Iterative re-segmentation of engagement 3. ﬁtbit

content is performed throughout the course of an intervention to provide patients with a timely, data-driven,
relevant weighting protocol of program communications.

Example Tailoring Mechanisms Example Output Sequencing

i. Micro randomizations

determine next message.

Environmental i.e. Pollen/ Air Quality (AQI)
FHIR integration (ICD 10 codes)

App and phone usage analytics (activity,
accelerometer, scrolling, feature use in mobile

app)

vi. Trend driven

vii. Date driven

viii. Based on last message response
iX. App based feed

; VHvt?:{ibcl)?SC(g;Aablr'etezlttiag [gzttg (AP1) ii.  Weighted distribution Based on Input
3. REéfill claims-based, PDC or delay to refill data . Sequentlal_
Subjective Inputs used to 4. Self-Referencing (referencing past messaging) V- Mizsiee) oz
5 Activity driven
6.
7.




° Requirements
Gathering

During Requirements Elicitation, MEMOTEXT can provide

1. Literature Survey/Summary: Synthesis of cited studies based on criteria for inclusion (type of journal, size of
study, data recency). These references are used for content segmentation (tailoring) and personalization.
MEMOTEXT can also augment or complement existing research from brand / insights research organizations.

2. Primary feedback from stakeholders (KOLs’ HCPs, brand team) — Administered by Questionnaire
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The Soft Systems Methodology uses a tool to help define a business issue from
multiple perspectives by examining Customers, Actors, Transformation process,
Worldview, Owner, and Environmental constraints. The objective is to obtain a rich
picture and root problem definition.
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TRUSTEDINNOVATIONS IN PATIENTADHERENCE




M Build your engagement intervention
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Supporting omnichannel communication through SMS,
app notifications, email, and wearable notifications,
MEMOTEXT’s JITAls can change based on the patient’s
preferred mode and timing. By meeting users in their
chosen context, engagement can be reinforced.

Pick Communication Channel(s)

( Text Messaging ) ( WhatsApp ) ( Email ) ( Web/iOS/Android Notifications )

Connect Data
( Wearables > ( Claims > ( Surveys & CRM > (Patient Facing Site/App>

- fitbit

Configure Logic & Sequencing

Data Driven @ Dynamic
Y
Repeating < Chatbot
( MEMOTEXT Response Parser (AE detection, ML flagged, human reviewed) )




Context awareness

tailoring

Validated surveys can be used strategically
employed to screen patients, with responses
dynamically guiding content selection and
personalization.

MEMOTEXT programs are responsive to the
user's progress over time, adjusting content, and
frequency based on real-time performance data.
For example, JITAIs can shift toward more
supportive interventions during challenging
phases, offering personalized insights to sustain
motivation in chronic disease management.
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TRUSTEDINNOVATIONS IN PATIENT ADHERENCE

First dose given (at doctor’s office), patient invited to enroll in support program;
Patient has X pills left

Patient enrolls, ask whether prescription for 30 pack has been filled

yes no

Schedule IVR/SMS/email contact
Option for refill reminders (every 30 days)

“schedule confirmation of Rx fill for
up to 10 days.”

Survey #1
Pre-season
messaging Survey #2

Med 1 (Motivate! Feeds back from #1)

12wk & Quiz

Med 2 ‘

8-12wk QuIZ

Allergy Season Survey #4

Starts (Symptom Assessment; Quliz

Survey #3 feeds back from #1) Survey #5 Continues..

> (Program
Med 1 Med 2 Satisfaction )
Allergy season messaging 8wk 8-16wk



PERSONALIZATION FROM HEALTH DATA AND PATIENT SELF-REPORT

Micro-randomizations are a technique used in JITAIs to optimize intervention delivery by continuously testing small variations in
content, timing, or modality. By randomizing these elements at multiple touchpoints, micro-randomizations can help identify the most
effective strategies in real-time, allowing interventions to be refined and personalized based on immediate, data-driven insights

QUESTION OME:
i you miss your Metformin, what s the
Most COMMITon reasan?

2) | don't like the side effects of

my madicines

{ b) | just forgst! H

ciI'mjust too ':Ltsy' andit’s a haztlo

d) | don't understand why | need it.

.................................

QUESTION TWO: QUESTIOMN THREE:
In the past 2 wesks | have had less On ascals of 1to 4, 1 bsing complstely
imtarest or pleasure in domg things agres and 4 being complstely disagres.
| usuaily fike to do. | am confident that | can manage my
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CUESTION FOUR-

I krowe | should be taking better cars of
my Asthma, but 'm anwous sbout it
and am having a hard time seeing a
reasondgetting motvated to do it:

- Strongly agrea o - Agres

-Disagrea > L-E.mng';-'Disagres:}--.-..l
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= = : 1. | know my asthma inside and out. | have a very good understanding of the causes,

T consequences and treatments for my asthma (Asthma Health Literacy)
a. Strongly agree - YW Health literacy messaging
b. Agree - ¥? Health literacy messaging

° i i i i . Di - AN? Health lit i
Content crltgrla driven by.sta_keholder ga}therlng and T e -
meta-an aIySIS + Communlcatlon mOdel (I'e' The 2. ldon’t know a lot about the medicines my doctor prescribed me for my asthma. I'm
Health Belief Model (Becker 1974) and Social concerned about having to use them for a long time. (Patient Beliefs about Medications)

. . ! a. Strongly agree - AN? Beliefs about medications messaging

Cognitive (Learning) Theory (Bandura, 1986).

« Weighting of importance of responses is pre-
determined during design

b. Agree - A? Beliefs about medications messaging
c. Disagree - ¥? Beliefs about medications messaging
d. Strongly Disagree - W¥? Beliefs about medications messaging

3. Bad air quality can be a big trigger for asthma problems. | pay attention to the Air Quality
) Index (AQI) and make sure | adjust my day around it. (AQI Information)
a. Strongly agree - YW AQI messaging
b. Agree - ¥? AQI messaging
c. Disagree - N? AQI messaging
d. Strongly Disagree - AMN? AQI messaging

4. | know | should be taking better care of my Asthma, but I’'m anxious about it and am having

a hard time seeing a reason/getting motivated to do it (Psychological/Motivational)
[ a. Strongly agree - AN? Psychological/Motivational messaging

I T L1 1 NJ“ . Agree - A? Psychological/Motivational messaging

b
TRUSTEDINNOVATIONS IN PATIENTADHERENCE c. Disagree - ¥? Psychological/Motivational messaging
d. Strongly Disagree - ¥¥? Psychological/Motivational messaging



CONNECTING CONTENT TO CARE

HOW SORE IS YOUR INJECTION SITE

Combining automated JITAIs with clinician or peer support 1=NOTATALL | 6=O0UCH!
options, MEMOTEXT enhances the depth of patient
interaction. When required, patients can seamlessly access
human support, creating a cohesive care pathway that
integrates automated and human touchpoints effectively.

| | Parallel Content | Full Switch L | Mixed
* Ability to display multiple « Ability to switch from one * Ability to add in multiple
streams at the same time stream to the next streams at the same time
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Device information

Escalation Triggers

Condition Literacy

Risk Identification
Medication Literacy




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5: Build your engagement intervention
	Slide 7
	Slide 8
	Slide 9
	Slide 10

