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MEMOTEXT co-creates data-driven, Just-in-Time-
Adaptive Messaging programs for patient support,
care-coordination and treatment adherence.

Our Mission: We make health data useful.
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Trusted since 2012, the MEMOTEXT®
platform and marketplace transform
data into impact for digital patient

engagement.

131.4%

Med Adherence
JAMA Published

21

Peer Reviewed
Publications

3.2

Avg # days
patients refill early

50%

early treatment
discontinuation

https://memotext.com. | amos@memotext.com

70+

Digital Patient
Engagement
Programs

+2 h r/week

Time savings per
Case Manager
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M Toolkit and Marketplace

Co-create with us or choose from
our marketplace of validated digital
health engagement.

4+
7

BeWell

M Mental Health

1 1| Navigator
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| SUPPORT
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Vanderbilt Univ. Medical Center: Diabetes
Wellness, Care Coord + Med Adherence

CAMH : Mental Health Engagement Enhancement &
Navigation

CAMH-MEMOTEXT JV Digital Therapeutic App &
Clinical Portal for Severe Mental lliness (SMI)

Peri-natal & early parenting SMS evidence-based
education & support with Univ. of British Columbia

SE Health Aging at Home - Amazon Alexa & IVR
Check-ins for Seniors — Call Center Escalations

SMS Text Chatbot for Typel Diabetes built with The
Hospital for Sick Children (SickKids Toronto)
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[EI Clinical Use Cases

Care Coordination

Integrated appointment reminders, patient-self-
scheduling, pre-appointment data collection

Patient Education &
Support

Micro-education journeys (T2DM, Maternal Health, MH)
Validated JITAl messaging programming and mHealth

Behavioural Health

Wellness & Navigation, Measurement Based Care, OUD

Treatment
Adherence

Treatment initiation & persistence

Proactive re-engagement / pre-discontinuation
Switch-risk detection

Refill behaviour optimization

https://memotext.com. | amos@memotext.com



https://memotext.com/
mailto:amos@memotext.com

M Validation

Reduction in $ = 1
C reatment 22: +60000..
'.' 5 5 0/ Y dlsgontlnuatlon Demonstrated ROI PROACTIVE
4 - O Statin and Improvements in COVID-19 SMS & IVR

hypertension pharmaceutical Homecare & Schools
medication adherence for

initation with manufacturers
health insurer

Increase Medication
Possession Ratio (MPR)
METFORMIN

(0] °/o R Rat
80 / (0] J AMA @ +40 or?séjl\(zgs\(/aveI?nZss

would recommend Messages

MEMOTEXT ‘ *SMS wellness sent
interventions to other Improvement in ! . through Be SaskWell
patients adherence to + Program
SSSSSSEssnsss medication 31 -4% —2
S88888ENENNNS therapy hrs/week 86 0/0
ohns Hopkins adherence .
::::::::::::: University Schqdull_ng
'I'I'I'I'I'I'I : : : : : : Glaucoma RCT Eff|c|.enc|es . Engaggment on SI\iIS Mental Health
Appointment Setting Check-ins for HCP

*SMS sent through CalmDoc Program

U NOVARTIS Genentech s ¥ Biogen iAllergan @74 MCSKESSON

L E O Canada

SickKids m=ter Humana ® v, camh perrorms, €7 [ creenshield wwssonr Vonversim

mental health is health MEDICAL CENTER



MEMOTEXT Toolkit Components
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Build your engagement intervention

AHLZFHIR
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redcap ’k

< fitbit
CQ Anything LLM

amazon alexa

Pick Communication Channel(s)

( TextMessaging ) ( WhatsApp ) ( Email ) (_ WebfiOS/Android Notifications )

< Web/Mobile app > < Voice >

Connect Data

< Wearables >< Claims ><

Surveys & CRM

) ( Patient Facing Site/App )

- fitbit

Configure Logic & Sequencing

Data Driven @

Repeating @

>0
uo

]
D

Dynamic /
Rules Based

() (2] (=)

Conversational
& Secure LLM

< MEMOTEXT Response Parser (AE detection, ML flagged, human reviewed)

Clinically validated, data-driven, multichannel engagement,
assessment and conversational capabilities.



M

1 Flexible enrollment enablement

Schedule Messages

e 0 Embed in DTC or at point of care. e API (CRM/PoS)

Everydsy Mon Tue Wed Thurs Fri  Sat  Sun

Wt time should we send message? E] E]
you

MCKESSON
e ..,
Getting to Know You pres— 5
s e T e —
= e . T
— =
On a scale of 1 to 9, where 1 is very little and 9 is very much, how does your
condition impact your:
Work Life:3 Home Life: 4
s e ] @ ttoenroll:
Text keyword ProgramName to the phone CLIENT MEMOTEXT
wox number XXXYY
g TLS V1.3 Reporting
A
PSP < % TLS v1.3 =
ull PHONE & 12:00 PM 100% () ( -
©
E
SmartParent 2
Enroll via
Coontnater - MTXT Sentinel
:
Database
Welcome to SmartParent!
To enroll text YES. Participants <—> SMSAggregator (¢ & nevi3 2 > Send App
Questions? Visit:
www.smartparentcanada.ca
or call 1-855-871-2229.




M

* Validated, short, frequent assessment
+ Condition specific --- Indication specific, literacy, behavioral
»  Securely administered for privacy

Just-in-time-adaptive interventions (JITAls)

QUESTION ONE: QUESTION TWO: QUESTION THREE: QUESTION FOUR:
If you miss your Metformin, what is the In the past 2 weeks | have had less On a scale of 1to 4, 1 being completely I know | should be taking better care of
most common reason? interest or pleasure in doing things agree and 4 being completely disagree. my Asthma, but I'm anxious about it
2) 1 don't like the sids effects of | usually like to do. | am confident that | can manage my and am having 3 hard time seeing a
my medicines diabetss so that it doesn't interfere with reason/getting motivated to do it:
__________ b) | just forget! ) True or | False my everyday [ife.
: P : : 0 1 3¢ 3 4 -Strongly agres > - Agree
. ) I'mjust too busy and it's a hassle : PR [ O J ______
: d) | donit understandwhy | neediit. ; 2 SRR
: 5 — s
M CMM »: g
Thal I N
ASSESSMENT PROCESS

p e
(&) INTERACT

——’
.




U Medicines Literacy
U Condition Literacy

U Switch Risk

U Condition Literacy

U Risk Identification

U Escalation Triggers
U Support & Motivation

Medication Education/Reminder

Proactive (re) engagement before

discontinuation

Nudges based on refill data

10

8AM

M Maintaining the therapeutic journey

cee Expectation management, stigma, cee
behavioral barrier identification

12

GLP-1s often
take time to

48) Medication Education
Identify and intervene ahead of expected
discontinuation points.

5PM



Optional Local
Partner Networks

Adherence Solutions

Data-driven
Multichannel

https://memotext.com. | amos @memotext.com

HIPAA/PIPEDA/PHIPA
Privacy/Security
Pharmacovigilance
Evidence-based
Validated

_____________________________

» Improved Adherence

« Discontinuation reduction
» Persistence

» Support-at-scale

e

(111) 111-111 Cx

L Q

Thursday, May 7 ¢ 9:32 am

Your future self will thank you!
Consistency is important. REPLY
MORE for info on what to know
about treatment

MORE

Great! Here is a link to some more
info on that.

’ .2

GLP-1 Therapy: What to Know

Understand how GLP-1 meds help with
diabetes, appetite, and weight. Side effect
tips + real-world support

glphealthguide.org/your-path
glphealthguide.org/your-path

Thursday, May 13  9:40 am

A reminder you have an appointment
next week. Read up on how to
prepare at mtxt.io/app prep to get
ready.
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M

e

(111 111-1111 Ch Xy

Thursday, May 7 ¢ 9:32 am

Hello! This is INVIVA. Your next
treatment appointment is on [APPT
DATETIME] @ [CLINIC NAME]. Please
reply Y to confirm or N to reschedule
your appointment.

To reschedule, please select one of
the following options:

1. [AVAILABLE DATE 01]

2. [AVAILABLE DATE 02]

3. [AVAILABLE DATE 03]

4.1 would like a different date

Great, thanks for confirming! Your
next treatment appointment is on
[AVAILABLE DATESELECTION]. Please
contact INVIVA if there are any
significant changes in your medical
condition. To stop receiving
reminders, reply STOP at any time.

Care Coordination

l Memotext can integrate with the PCC appointment calendar to offer the next 3 available appointment dates dynamically.

Personalization through Dynamic Data Pull

Dynamically display the next 3 available appointment dates based
on a defined PCC calendar.



M Regulatory Ready — Conversational Al

I Coordinate care, support, nudge, collect-data.

< (111 111-1111 Ch Xy

) ) )

a Ability to address commonly asked questions using
Great question! Take a look at our list .
of items to bring at mixtjo/applist keywords and provide pre-programmed responses.

Thursday, May 7  9:32 am \

A reminder you have an
appointment next week. Read up on
how to prepare at mtxt.io/app prep

to make sure you are ready for your Share relevant wellness and literacy information

appointment!

a Provide relevant educational/promotional materials as
needed based on condition/program.

Thursday, May 13 ¢ 9:40 am
You should know that it is normal to
feel a little bit tired after your
appointment. Read up on how to
take care of yourself after your
appointment at mtxt.io/post app )




M| Data Collection & Screening

l l Provide patients with pre-appointment check-ins and collect data prior to appointment.

& (111 111-1111 h o Q ¢

Thursday, May 7 ¢ 9:32 am

A reminder you have an appointment
next week. Please fill out the
following form before your
appointment mtxt.io/form. .
Collect Relevant Patient Data

It doesn't look like you filled in your
form yet please do when you can!

f Collect patient data push to CRM and/or via email, report.
mtxt.io/form.

Ability to customize reminders and SMS confirmation of form

We got your responses! Looking submission.
forward to seeing you at the

appointment!
Thursday, May 13 ¢ 9:40 am

We would love to hear from you!
Please fill out this feedback form
mtxt.io/feedback. If you need
immediate medical assistance, please
reach out to emergency services.




Newsfeed

v

Check out this list of support groups and
resources for people living with schizophrenia
spectrum disorder.

@ schizophrenia.com

Y

4y »ei

Got jokes? Being funny and laughing are great
ways of connecting. Be careful though - humour
has a right time and place.

% B

v

Ask yourself - how helpful is worrying? Does it

Al Risk Detection

Using Al to screen
Identify escalation opportunities

Flagged and set in pending state.

Clinic notified on sentiment and risk identification for review.

ORIGINAL TEXT FROM PATIENT ACTION BY REASONS FOR SENTIMENT EMOTION
CASEMANAGER DECLINE (SCORE) (PROBABILITY)

I think the LA Sierra TANF office of Social Services is so full of  Decdlined Post Negativity, Negative Surprise (0.30),

it if they didn't want to help people and children they should Identifiable (-0.82) Anger (0.23)

have chosen a better job. What's crazy is you get a Hispanic

worker racists against her own race. It's a SHAME

I am so overwhelmed with my new diagnosis and change of Dedlined Post Help Negative Fear (0.95)

medication. | am so anxious and uneasy . | can't seem to get (-0.74) Joy (0.01)

out of this funk of being being numb .

I had a good time at the Angeles game last night, it was great  Approved Post NA Positive Joy (0.99)

for my mental health now I'm off to my DBT group everyone (+0.90) Sadness (0.00)

have a great day

Wow its been a long week loving the new job having fun Approved Post NA Positive Joy (0.99)

learning to show the compassion i have from within. (+0.93) Surprise (0.019)

Auto Approve
Low Risk

Expedite post
reviews using
clinical model for
low risk.

o

27



N1| SECURE HOSTED LLM Engagement

Care Coordination, Patient Support,

Digital Patient
Engagement
Starts Here

Create or implement digital patient engagement solutions. MEMOTEXT uses personalized, data-driven
communications to boost treatment adherence and health outcomes for different health conditions and populations.

ina!
£ Browse our Marketplace #$ Create a Patient Engagement Solution Asicmaanything?

Not h tart? Chat with MTxPERT. b iy
ot sure where to start? Chat with our MTx 2 Marketplace vs. Creator
Components?

What are some features of
MEMOTEXT?

By using this tool, you acknowledge that you have read and understand our disclaimers.

Share a list of peer reviewed

s Tell me about the team please.
publications please.

Message MTxpert B

Please see the MTxXPERT disclaimer. The MTXPERT can sometimes make mistakes.

Contact: amos@memotext.com
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Adherence analytics and prediction

Possible adherence trajectories

PDC (%) over Time F v MNON-PERSISTENT ¥ PERFECTLY FLAY P MOSTLY FLAT

Jan, 2017: Non.Adherers: 100

100 Adherers: 100 Non.Starters: 100

80
60

n T INCREASING g - DECREASING ¥ PHASIC

4

o » . ~ X X » . - = " - = . X .
Feb 2017 Mar 2017 Apr2017 May 2017 Jun2017 Jul2017 Aug 2017 Sep2017 Oct2017 Nov 201Pec 2017 - — -

E— ;

20

¥ NON-STANDARD



MEMOTEXT Case Studies: Adherence, Care Coordination
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MEMICTEXT
Johns Hopkins Randomized Clinic Trial (Ophthalmology)
-]

Research

Original Investigation

Automated Telecommunication-Based Reminders and
Adherence With Once-Daily Glaucoma Medication Dosing
The Automated Dosing Reminder Study

Michael V. Boland, MD, PhD; Dolly S. Chang, MD, PhD; Travis Frazier, MD; Ryan Plyler, BS; Joan L. Jefferys, ScM;
David S. Friedman, MD, MPH, PhD

/) JOHNS HOPKINS
A 6 Month

Intervention and
Home Select Medication to add Reminder for: Control M e m sCap
e e 389 monitoring

Add reminders bclow

Phonc $55-867-5309 |
AAA AAA Repeat: (Daiy—— )

Reminder time: (8 &) 00 i3] M (8}
Message Type: [ voice 14 ¢

( Add Reminders )

s1oreD I | (€ Microsoft- HealthVault- Privacy | Terms of Use

Wilmer Eye Institute

Johns Hopkins Medicine

Control
Intervention

31.4%

Med Adherence
JAMA Published

Initial

Final

49%
51%

50%
67%

JAMA Ophthalmology

@



I ' LLM and Non-LLM

SickKids

KiT - Keepingin
Touch
Combined LLM & Non LLM

Care-Coordination via SMS
conversational bot.

Care coordination and
educational text messaging
program for youth diabetes
management.

BM Journals

M Conversational Capabilities

< @KiTProduction e %,

e i e g e g e e

exercise answers your question mtxt.io/
ztScr4

If you want more resources on the topic,
type MORE

Diabetes + Exercise

insulin sensitivity
management.

camh

mental health is health

Varenicline
Adherence
Chatbot

Smoking cessation chatbot
for varenicline medication
adherence.

Web-App Rules (non-LLM)
Based Chatbot

Advanced chatbot
interactions and guided

questions + data collection
directly in the chatbot.

@ .{MIR Publications

vancing Digital Health & Open Science

O

23 dev.memotext.com. -+ @

O

Varenicline
Chatbot

Password

Forgot password?




MEMOTEXT PERFORME

Pharmacy Benefit Management: Treatment Adherence & Air Quality Data Integration

 Evidence-based, interactive, self-learning reminders, education and motivation
Asthma Controller personalized to patient needs.
Adherence  Daily AQI forecasting to encourage engagement

 Conversion of 40% of low >> moderate/optimal >.7

* Significant reduction in rescue inhaler usage

Presented at @) Stanford | mediCineX (i)

POOR ADHERERS - AFTER MEMOTEXT

POOR MOOERATE OPTIMAL
—= ADHERENCE CATEGORY (POC)




MEMOTEXT Humana [ Greenshield

Statin Treatment Initiation and Persistence - SUPD

Intervention Overview Results/Publications
. * Cohort specific content . Red d° d-d ) lation ¢ bv 50%
SUPD & Statin * Care Coordination, Education eauced ‘one-anc-done popuiation y °

itiati - 7 persi 3% vs. .
Initiation Health Promo Intent-to-adhere PEUSTEUEED (9 57300 V5, G,

Diabetes wellness, support e 49.5% of participants: “vigilant” vs 35.6% of
« Evidence-based algorithm control (PDC

HealthConnect.
Your health co-pilot.

2 s HealthConnect is a new source of .
nformation, inspiration and 83% SUStalned Engagement

organization--all on your phone
when you need it

retention rate /,__N
54% T
trivia engagement Time on Program (Months) '




MEMOTEXT

Pharmacy Enrolled Diabetes Medication Adherence

POS Enrolled - Adaptive Texting & IVR Adherence

Behavioural,, literacy assessment and refill date driven engagement
Literacy, mood/depression personalization algorithm

Pharmacy enrolled

Virtual character driven

Adherence improvements +55% improvements vs. historical
Improved same store loyalty + patients filled on avg 3.2 days earlier

32 days 880/0

Earlier Refills Retention
compared to 10months
historical

55%

Increases in
Metformin
Adherence



MCKESSON

Canada

McKesson Canada and Inviva scale
patient engagement with
MEMOTEXT.

™M



M Care-Coordination

Hello! This is XYZ. Your next infusion is on [DAY] [DATE] @ [TIME] at [CLINIC NAME]. Reply Y
to confirm, R to rebook or T to have us call you to rebook now.

Great! You requested to reschedule your next Infusion appointment. Please stay on the line
while | connect you to an XYZ Patient Care Representative.

MCKESSON

PCR AddNew  Reporls Admin
Dashboard  Patient Dashboard

Since 2017 ~
. .gn . . Name email Assigned
Significant reductions in case manager
. . . 4163990684 SMS envol X et reminders
time/ reminder calling 2hr/week e . .
4163390684 MS enrol edt reminders




MEMOCTEXT Genentech

Pharmaceutical Manufacture Branded Adherence & Support A Member of the Roche Group
* Cystic Fibrosis automated, adaptive, adherence & patient support program

* Confidential adherence results
* Significant qualitative, mood, literacy improvements.

80% would recommend and >65% found information highly relevant.

| have been very pleased with
this program. | can't think of
anything | would change.
THANK YOU for everything.
It's helped me more than |

can put into words

Anonymous program user

49




M EMOTEXT =5; Massachusetts General Hospital

Clinical Trial Enrollment, Adherence, Engagement Pediatric ADHD

* Adaptive SMS engagement for parents of pediatric ADHD population
* Interactive, evidence-based support, education and adherence a0 $ O & 221
 Messaging adapts based on previous user response to literacy and behavior-based messaging. Sl [SOFIA] .

Intelligence has nothing to do
with ADHD. Smart children with
ADHD have a hard time realizing
their potential because of their
symptoms.

(o) (o]
8o% - B2% SageJournals CE

Group Adherence Usual Adherence MR 7o P DD R0
children with ADHD sometimes

struggle in social situations.

Reply 1 for true or 2 for false

Yep! So it's important to try and
be particularly mindful of social

[SOFIA] situations

Welcome back!

Type an SMS message

4 @




MEMOTEXT MarketPlace Applications
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M Automated Digital Mental Health Supports

BeWell

Digital Mental Health Navigation & Support
B L e camh

mental health is health

BeWell connects users to evidence-based resources,
psychoeducation, motivational support.

[ Wellness Tip ]
Ever heard of Grounding?
Grounding is a coping technique

that helps one tune into the
present moment. Interested in
learning more? Reply YES or NO.

Grounding helps the brain
refocus on the present. If you
are feeling stressed or
overwhelmed, this may be
helpful to you. Click the link to
learn more: mixt.io/pbwrz

Did you find the previous
resource useful? Reply with YES
or NO.

yes

A

Sl

CIHR:IRSC

I*I Canadian Institutes  Insti e recherche
of Health Research en santé du Canada



B Increasing Engagement with
BQWGH Mental Health Supports

Cal I lh Resources for Health Care Workers Self-Care Virtual Care Professional Support Groups Supporting Patients, Famil

QG health camh e e prone @ @vet =

| Increase engagement with
your organization’s current

POSecondieatn COVD CAMM Rescurce s ids Melp Phore: Crigs T WE Wel Being KUU-US Cris Lire

e || S || S || e, supports/resources

1

w0 At

Mobile Apps

o LT A
v v -
|
’ ( |
Headsoace HeathyMines Virtual Hope Ben Caln NeodPen
T R0E meches you how 1 A prablem. soving ool % heio Persoreiced IEoort o mede 300 bor veas meStaor B0 o e T e
a3t we et b Ay e Cor wmn amcrors 9m0 o0 W For et ey elp feee, 00 waon % tee e Seceerion 0 sneem Wocapers
R e e v e L sy e A Te by e beat ma

i o .

Increase engagement with

curated digital supports.



ewell Deployments

+60%

Engagement
with Supports

30%

Monthly Growth

Rate

J

PACIFIC

BLUE CROSS

Publications

+55%

Engagement with

Content

5 Georgian

BMC Digital Health SageJournals

BM Journals

INFORMATICS PROFESSIONALS. LEADING THE WAY. _

Piloting a

Canadian Mental Health Hospital

Background & Purpose

The Centre for Addiction and Mental Health (CAMH) in
Toronto, Canada, launched a survey on EHR use,
documentation requirements, and experiences of
burnout among clinicians, including social workers (SWs)
and occupational therapists (OTs).

Findings revealed high rates of burnout amongst SWs
(48.4%) and OTs (23.1%), signaling a need for strategies
to address clinician burnout.

In response to the survey findings, a two-way text-based
program, BeWell, was co-designed and piloted at CAMH
as one of multiple strategic methods to address
increased rates of burnout amongst clinicians.

Methodology

A multi-phased, mixed methods approach was used to
design, develop and implement the BeWell program.

m Establishing a Clinician Advisory Group

A clinician advisory group (n=10) was
established, consisting of SWs (n=5) and OTs
(n=5) from various clinical settings, to
support devising the structure of the BeWell
program, developing content, conducting
user acceptance testing, and co-designing an
implementation plan.

m Co-Designing & Implementing BeWell

Participatory design methods were

1
?

. employed to design and tailor the BeWell
program for mental health clinicians. An
implementation plan was developed in

T partnership with clinician advisors to

E maximize awareness and uptake of BeWell
'
H
1
1

m Evaluating the BeWell Program

A mixed methods post implementation
evaluation was conducted. Evaluation data
were captured through a user experience
survey, user engagement and demographic
data, and semi-structured interviews with
clinician participants.

camh Ontario .O M

. i Bioscience 1 1

Iman Kassam MHI,

Jessica Kemp MHI,

Charlotte Pape BA, Jori
at a Jones MSW, Matthew
Tsuda MScOT, Rabia
Khokhar MScOT, Gillian
Strudwick RN, PhD, FAMIA

Results

BeWell launched in May 2023 and concluded in October 2023.
Those who enrolled in the program received weekly messages
for 12-weeks consisting of wellness tools, professional
development opportunities, and supportive messages.

User Characteristics
60.5% are 20-39 years old
53.7% identify as white
79.0% identify as women

162

Clinician Users
(n=16.dropped ou) 44.4% work in an inpatient

setting

33.3% have 3-8 years of

experience as a clinician

450/ of clinicians (n=73) reported experiencing one
0 ormore symptoms of burnout.

User Experience Survey Preliminary Findings (n=21)

57% of clinicians (n=12) enrolled in BeWell as they were
curious about what resources would be shared.

BelWell positively impacted 10% —
my well-being .
BeWell connected me to "
resources | was not aware of °
The resources delivered
incorporate in my workday
BeWell provided me with
ol |
wellness reminders
I was able to use and 5%
engage with BeWell easily *
Strongly disgree
1@ oo O newat g

s ti t Ensure resources are | Update the user
UBBeStioNS to —,jonaple & better ¢ interface to improve
Improve BeWell:  jjored to clinicians | interest & engagement

Next Steps

The evaluation of BeWell is currently underway. The findings
from the evaluation will provide insights into the adoption and
engagement of BeWell, and the utility of texting as a
mechanism to support clinician well-being.



Prenatal & Parenting Education by Text SmartParent

. - .

2% Y .

Expectant Parents from 5-42 Weeks’ Gestation New Parents of Infants 0-12 Months Old



Prenatal & Parenting Education by Text SmartParent

Adaptive prenatal, parenting education and support Flu shots are recommended
delivered via SMS. & safe at any stage of

pregnancy. Find a flu clinic
Endorsed by: O ko for your free vaccine:
OBSTETRICIANS AND Canadian tx.io/
() ~ GYNAECOLOGISTS Paediatric mtx.lo/___

= Evidence-based information and links to online resources,
tailored to gestational age or infant age
= Suggested topics of conversation with health care providers

Remember: Back to sleep!

. , Put your baby on their back
= Links to local resources and services to sleep, Learn about this

= Statistically significant improvements in knowledge, decreases and other sleeping safety tips
in fear of childbirth and depression using standardized @ bitly/_
measures.




Adoption across Canada

Co-designed, co-commercialized out of The
University of British Columbia with Dr. Patti
Janssen

* 7 government health authorities

» 25K+ users

* Validated and endorsed

* Inuse by multiple health authorities

A", BrITISH
COLUMBIA

A4

%é northern health

the northern way of caring

First Nations Health Authority
Heoth rough welness

e

island health

Vancouver -
CoastalHealth

@ JMIR Publications | aces -|

Advancing Digital Health & Open Science

A JMIR Public Health and Surveillance

Published on 7.2.2017 in Vol 3, No 1 (2017): Jan-Mar

> SmartMom Text Messaging for Prenatal Education:
X A Qualitative Focus Group Study to Explore Canadian
Women's Perceptions

Sarah Munro "2 @; Amber Hui 3 @; Vanessa Salmons * @; Carolyn Solomon 5 ®;
Emily Gemmell 3 0; Nahal Torabi & 0; Patricia A Janssen 3 @

Article Authors Cited by (10) Tweetations (20) Metrics

https://publichealth.imir.org/2017/1/e7/

&7 fraserhealth

Better health. Best in health care,

UBC| THE UNIVERSITY
o) OF BRITISH COLUMBIA

" Faculty of Medicine

“ Resource Center v Login Register

‘ N2 Journal Information~  Browse Journal » Submit Article

Citation
Please cite as:

Munro S, Hui A, Salmons V, Solomon C,
Gemmell E, Torabi N, Janssen PA
SmartMom Text Messaging for Prenatal
Education: A Qualitative Focus Group
Study to Explore Canadian Women's
Perceptions

JMIR Public Health Surveill 2017;3(1):e7
doi: 10.2196/publichealth.6949

PMID: 28174149

PMCID: 5320393

®
v Interior Health
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Diabetes R

<

apid Education and Communications for Health (REACH)

MEMOTEXT Type 2 Diabetes Use-case overview

Overview Results/Publications

Oral Diabetes
Medication & .
Testing Adherence

I ML Targeting @

@ RISK Populations

Real time adaptive mood, literacy,
lifestyle, diet, med / testing
adherence messaging

Based on self-efficacy, literacy,
depression intake assessments &
claims

Prediabetes module for @risk
population JMIR Publications

Advancing Digital Health & Open Science

« 80% improvements in diabetes literacy, self efficacy pre/post
*  75% felt better, healthier, happier
* | from 50% to 25% missed a dose 1x /week or more

B - Accessibility focused SMS adherence, wellness and
education program can be combined with chatbot based
y - VANDERBILT
intake assessments. UNIVERSITY
B s . MEDICAL
Assess & Personalize - v . . . C E N T E R
) Evidence-based content co-created with Vanderbilt
University Medical Center

Daily Adherence, Wellness, Activity

Demo



A4i Joint Venture SMI/OUD digital therapeutics camh

Adi scales peer-support, empowers
patients and increases capacity.
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@ Reminders « Secure moderated + Al augmented risk
detection using social media engagement

+ Patented cognitive remediation tools
» Clinical & peer decision support

Medications
60% ~10%

Adherence Rate

Hallucination
Detections

70% 110%

Successful Detections
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Walk 10,000 steps a day.

5 Day Streak Average
5 Day Gap Average
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Clinical and commercial validation

Q)

Beta Testing and Preliminary Real World Pilot (Riverside California) Clinician adoption validation paid
Feasibility Clinical Trial Completed Nationally Funded RCT underway pilots initiated and expanding
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CoDesign Feasibility Paid CIHR Funded Clinician Royal Ottawa OUD Beta
Beta Testing Study Commercial Randomize Adoption Trial Hospital Testing &
2019 published Pilot CalMHSA Control Trial 2022-2023 Pre-Procurement  Feasibility 2023
2020 2022 Pilot 2023
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'\_/:J MEMOTEXT Spectrum of Collaborations

UNIVERSITY

Arizona State
NSURRSRE™"  Univeraiy
i i : UNIVERSITY niversit
‘ Client-Vendor Relationship T y

Rapid pilot program development

‘ Revenue Share PARTNERS %

Co-created interventions and analytics e a1 arE
Qcﬁm‘%“l\ %(-nonhemlmlth _g.__. (V’ fraserhealth V )Interlc:)u:w Health
(\ | MASSACHUSETTS V
/ ! \ \ \ ) . GENERAL HOSPITAL
N\ ‘ In-L'cenS|ng VANDERBILT
" 4 \ \\ ' / Licensed-in content and personalization algorithms

Y/

‘ Joint Venture Camh

Co-commercialization for sustainable innovations and scaled
growth potential.



Data & Evidence Driven

+ 3RD PARTY API'S
- WEARABLE DATA

- EMR/HIE
+ BIOMETRICS

WEIGHTED - PERSONAL HOME
CONTENT MONITORING
DISTRIBUTION

- ENVIRO DATA
+AQI, UV, POLLEN

- CLAIMS
+ REFILLS

Multi-Channel
Communications
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Actioning Critical
Health Data
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Ambient mobile Wearables +
phone data Device
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Thank you !!

Amos Adler M.Sc.

Founder, CEO
416-520-3301

amos@memotext.com

https://www.memotext.com

Twitter: @memotext

LinkedIn: https://www.linkedin.com/company/memotext-corporation/

Relevant Across Multiple
Healthcare Stakeholders

U NOVARTIS

s Allergan gsc

green shield canada®
MCSKESSON

Canada

camh

Genentech

MASSACHUSETTS
GENERAL HOSPITAL

THE UNIVERSITY

- T
Biogen OF BRITISH COLUMBIA

Johns Hopkins
University
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